Faculty of Management Studies
Sabaragamuwa University of Sri Lanka

Undergraduate Handbook
2015 - 2016



Undergraduate Handbook 2015-2016
Faculty of Management Studies




Copyright © 2017 Faculty of Management Studies

Faculty of Management Studies
Sabaragamuwa University of Sri Lanka
P.O. Box 02, Belihuloya 70140

SRI LANKA

Tel/Fax: +94-45-2280007
URL: www.sab.ac.lk

Compiling and Page Setting: ~ Iraj Ratnayake
Chathuranga Wanigasekara
Editorial Assistance: H.G. Piyasiri
Rangana Shalika
M.D.N.M.U Mahawatta

The e-version of this Handbook 2015-16 of the Faculty of Management Studies is available

for downloading, storing and retrieving in any shape or form enabling accession whenever

necessary.




Table of Contents

SABARAGAMUWA UNIVERSITY OF SRILANKA . ... ... . . it 1
Background . ... ... . 2
Vision and Mission ... ... oo 2
University Logoand Flag. . .. ... 3
The Faculties and Degree Programmes . ...............oo i, 3
Officers and Administrative Staff of the University .. ........... ... ... ... 5

FACULTY OF MANAGEMENT STUDIES . ... ... i 6
Graduate Profile. . ... ... 7
The HIStory . . . oo ottt 8
Present Situation .. ... ... 8
Vision, Mission and Objectives . .. ..ot i 9
Faculty Board . ... .. o 9
Interpretation of Course Identification Code. . ....... ... ... oo i, 9
Medium of Instruction . ....... ... ... 10
Bachelor of Science Honours Degrees of the Faculty .. ......... .. ... ... ... 10
Academic Staff and Academic Support Staff . ... ... L 11

Department of Accountancy & Finance........ ..., 12
Department of Business Management. . .............. .. ... 13
Department of Marketing Management . ....................... .. .. ...... 14
Department of Tourism Management. . .......... ..., 15
Practical Training Unit. . ....... .. i 17
Staff of the Computer Centre . .. ...ttt i 17
Coordinators of Postgraduate Programmes. . .................... ... ........ 17

DEPARTMENT OF ACCOUNTANCY & FINANCE . .. ..., 18

Bachelor of Science Honours in Financial Management ......................... 19



Graduate Profile . . . . ..o 20

CoULSE STIUCTULE. « .+« ottt ettt ettt e e e e e e e e e 21
Course Descriptions . . .. ..ottt e 22
Bachelor of Science Honours in Banking & Insurance .......................... 32
Graduate Profile . ... ... oo 33
Course STIUCTUIE. « .« . vttt ettt et e e e e e e et 34
Course Descriptions . . .. .ottt e 35
DEPARTMENT OF BUSINESS MANAGEMENT . . ... ... it 45
Bachelor of Science Honours in Business Management. . ....................... 46
Graduate Profile . .. ... oo 47
Course STrUCTUIE . ..ottt e e e e 48
Course Descriptions . .. ..o vt 49
DEPARTMENT OF MARKETING MANAGEMENT ....... .. ... ... ... ... 61
Bachelor of Science Honours in Marketing Management . ....................... 62
Graduate Profile . .. ... oo 63
COUISE STIUCTULE. « .+ ettt ettt ettt et e e e e et e e et e e e 64
Course Descriptions . . .. ... vttt 65
DEPARTMENT OF TOURISM MANAGEMENT ...... .. .. .. .. . iiin.. 74
Bachelor of Science Honours in Tourism Management ... ....................... 75
Graduate Profile . .. ... oo 76
Course STIUCTULE. . ..ottt e e 77
Course Descriptions . . .. ..ot e 78
Bachelor of Science Honours in EcoBusiness Management . . .................... 90
Graduate Profile . .. ... oo 91
Course STIUCTULE. . . .ottt e et 92
Course Descriptions . .. ..o v i 93
Bachelor of Science Honours in Hospitality Management. . ..................... 104



Graduate Profile . . . . .. oo 105

CoUISE STIUCTULE. . . oottt ettt ettt et et 106
Course Descriptions . . .. ..ottt e 107
Criteria for Selecting Students for Foreign Languages . .. ....................... 118
BY-L AW S . 119
1. General Conditions . ... ... .. o 120
2.Schemeof Grading . ...... .. ... 121
3. Definitions of Terms . ... ... o oo 121
4. GPAFormula. ... ... 121
4.3 The GPA in Students’ Perspective . .. ..o ovvvin i 122
4.4 Grade Allocation. .. ... 122
45GradingPolicy .......... ... 123
4.6 Policy in Determining Credit Hours. .. ........... ... ... . ... ... 123
4.7 Awarding of Degrees. . ........... ... .. . oo oo 123
4.8 Expiring of Studentship ...... ... .. .. 124
4.9 Deferment of Registration for an Academic Year. ........................ 124

5. Examination Procedures, Offences and Punishments ........................ 124
5.1 Rules & Regulations Governing and Holding of Examinations ............. 124
5.2 Submitting Medical Certificates for Being Absent at an Examination ........ 126
5.3 Examination Malpractices . ......... ..t 126
5.4 Procedure for Investigating Examination Malpractices.................... 127
5.5 Punishment for Examination Malpractices..................... ... ..... 127
5.6 Compulsory Punishments . ........ ... ... ... .. . i 128
6.0 Code of Discipline for Students . ...t 129
AUXILIARY INFORMATION ... e 133
1.0 Students Services and Academic Facilities. . ............. .. .. ... o oL 134

2.0 Informationata Glance . ... .ottt 135




Sabaragamuwa University

of Sri Lanka

1 -~ ;ﬁq i 8 @ @uﬁ}‘}} w&ﬂélﬂ@-a U{“Uﬁjﬁ
Ll o9 s : T BBMmS FUTH(IPA LVBME ai-:bf'h_
- ] Sabaragamuwa University of Sr Lanka

Introduction



BACKGROUND

The Sabaragamuwa University of Sri Lanka was established under the Universities Act
Number 16 of 1978 on 7th November 1995 and ceremonially inaugurated on 2" February
1996. Assigned to the University are the Faculties of Agricultural Sciences, Applied Scienc-
es, Geomatics, Management Studies and Social Sciences & Languages set up at Belihuloya
in Ratnapura District of Sabaragamuwa Province. The Faculty of Graduate Studies and the
Faculty of Technology have been approved by the University Grants Commission in 2015 and
early 2016 respectively.

Sabaragamuwa University of Sri Lanka, from its inception in 1996, has for more than two
decades dedicated its mission towards nurturing scholars who could contribute to society, by
broadening knowledge paradigms and imparting it to new generations of students. Universi-
ties have a vast challenge amidst rapidly changing society, and Sabaragamuwa University too,
having felt this profound impact, has understood one certainty: that change is the norm and
knowledge will be a key resource and will be highly sought after within Sri Lanka and around
the globe.

Taking up this challenge, we help generate intellectual abilities of students and educate and
trains them to work in fields where they will be valued both for their specialized knowledge,
and for their ability to research, communicate and solve problems. Geared with its outstanding
staff, students, facilities and relevant academic programmes, Sabaragamuwa University holds
a firm place among the universities in Sri Lanka and is building its way towards ascertaining a

stronghold among the world’s leading universities.

VISION AND MISSION

VISION The University has expressed the vision “to be an international-
ly acclaimed centre of excellence in higher learning and research,
producing dynamic managers, leaders and nation builders to guide
the destiny of Sri Lanka”.

MISSION The mission of the University is “to search for and disseminate knowl-
edge, promote learning, research and training to produce men and
women proficient in their respective disciplines possessing practical
skills and positive attitudes enabling to contribute towards sustain-
able development of the country”.



UNIVERSITY LOGO AND FLAG

The University logo comprises a traditional oil lamp, rays of light,
books, the Samanala (peak wilderness) mountain, gems and sheaves
of paddy, symbolising the region and the people that it serves and the
ideas for which they stand. The traditional oil lamp and the rays of
light denote the imparting of knowledge and enlightenment; books

represent education; the Samanala Mountain and gems stand for the
Sabaragamuwa Province and Ratnapura District respectively, and the
sheaves of paddy symbolise prosperity.

University flag comprises two colours maroon and gold, and the logo
is in the centre of the flag. The maroon colour in the flag indicates

maturity and the gold colour indicates the knowledge.

THE FACULTIES AND DEGREE PROGRAMMES

The Sabaragamuwa University of Sri Lanka offers the following degree programmes through
its five faculties. Faculty of Graduate Studies and the Faculty of Technology have been recent-
ly added to the Sabaragamuwa University of Sri Lanka and will commence their operations
within 2016.

Management Studies  The Faculty of Management Studies offers BSc Honours Degree
Programmes in Financial Management, Banking & Insurance,
Business Management, Marketing Management, Tourism Manage-
ment, EcoBusiness Management and Hospitality Management
through its four departments; the Department of Accountancy &
Finance, the Department of Business Management, the Depart-
ment of Marketing Management and the Department of Tourism

Management.

Agricultural Sciences  The Faculty of Agricultural Sciences offers BSc Honours Degree
Programmes in Agricultural Sciences through its three depart-
ments; the Department of Livestock Production, the Department of
Export Agriculture and the Department of Agribusiness Manage-

ment.



Applied Sciences

Geomatics

Social Sciences &

Languages

The Faculty of Applied Sciences offers four year BSc Honours
Degree Programmes in Food Science & Technology, Environmen-
tal Sciences and Natural Resources Management, Chemical Tech-
nology, Computer Science & Technology, Applied Physics, Sports
Science and Management, Physical Education, Computing & Infor-
mation Systems through its three departments; the Department of
Food Science & Technology, Department of Natural Resources and
the Department of Physical Sciences & Technology. However, there
is a possibility to exit at the end of the third year (completing a
general degree) for students who enrol for BSc Degree Programmes
in Environmental Sciences & Natural Resources Management and

Physical Sciences.

The Faculty of Geomatics offers BSc Honours Degree Programmes
in Surveying Sciences, through its two departments; the Depart-
ment of Surveying & Geodesy and the Department of Cartography,
Photogrammetry, Remote Sensing and Geographic Information
Systems.

The Faculty of Social Sciences & Languages offers three year BA
Degree Programmes in Social Sciences & Languages and four year
BA Honours in Economics, Geography, Political Science, Sociolo-
gy and Anthropology, Statistics, Information & Communication
Technology, Translation Studies, Sinhala, Tamil, English, German,
Japanese, Chinese, and Hindi through its five departments; the
Department of Economics & Statistics, the Department of English
Language Teaching, the Department of Languages, the Depart-
ment of Social Sciences and the Department of Geography & Envi-

ronmental Management.




OFFICERS AND ADMINISTRATIVE STAFF OF THE UNIVERSITY

CHANCELLOR

Most Venerable Prof. Kamburugamuwe Vajira Thero

OFFICERS

Prof. Chandana P. Udawatte, Vice Chancellor

Prof. Wasantha Rathnayake, Dean/Faculty of Management Studies
Dr. H.S.R. Rosairo, Dean/Faculty of Agricultural Sciences

Prof. R.M. Udaya S.K. Rathnayake, Dean/Faculty of Applied Sciences
Dr. Indika Prasanna, Dean/Faculty of Geomatics

Dr. Manoj Ariyaratne, Dean/Faculty of Social Sciences & Languages
Ms. T.N. Neighsoorei, Librarian

Mr. Hibathul Careem, Registrar

Mr. K.A.R.S. Jayakody, Bursar

ADMINISTRATIVE STAFF

Mr. K.Gunawardana, Deputy Registrar (Academic Establishment)

Mr. M.L. Warnasooriya, Senior Asst. Registrar (Examinations)

Mr. A.M.R.A. Priyashatha, Senior Asst. Internal Auditor

Ms. M.LW.O.M. Karunaratne, Assz. Registrar (Non-Academic Establishment)
Ms. S.D.D. Hiranthi, Senior Asst. Registrar (Capital Works & Planning)

Mr. J.G.P.U. Rathnayake, Senior Asst. Registrar (Student Affairs)

Mr. G.A.D.M. Thennakoon, Asst. Registrar (Administration)

Ms. R.N. Neluwapathirana, Assz. Registrar (Faculty of Management Studies)
Ms. M.Z. Mohamed Rizan, Asst. Registrar (Faculty of Applied Sciences)

Ms. H.M.D.Y. Herath, Asst. Registrar (Faculty of Agricultural Sciences)

Ms. A.A.S. Priyadarshanee, Asst. Registrar (Faculty of Social Sciences & Languages)

Ms. N. Subbothinie, Asst. Registrar (Centre for Open & Distance Learning)
Mr. M.A.O.V Rathnayaka, Asst. Registrar (Faculty of Geomatics)
Ms. P.B.N. Fernando, Asst. Registrar (Legal & Documentation)
Ms. K.D.D.S. Sugathapala, Senior Asst. Bursar (Payments)

Mr. R.M.N.K. Rathnayake, Asst. Bursar (Salaries)

Ms. K.H.A. De Silva, Asst. Bursar

Ms. Ashoka Liyanagamage, Asst. Bursar (Supplies)

Ms. Chamila P. Hatharasinghe, Assz. Bursar (Accounts)

Mr. A.M.R.A. Priyashatha, Senior Asst. Internal Auditor

Dr. W.M.A.S. Wijerathna, Medical Officer

Mr. W.M.L.M.K. Wijesundara, Works Engineer (Civil)

Mr. R.D. Rajapaksha, Curator (Landscape)

Mr. C.N.K. Balasooriya, Farm Manager
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(GRADUATE PROFILE

Faculty of Ma
1. Scholarship & Intellectual Integrity
2. Practical & Strategic Sense
3. Communication Skills
4. ICT Literacy
5

. Mental Agility

6. Healthy Personality with Leadership & Interpersonal Skills

7. Numerical Skills

8. Creativity & Innovativeness




THE HISTORY

The Faculty of Business Studies commenced its programmes of study offering a three-year
degree under the Department of Accountancy & Finance & the Department of Business
Management in September 1996. After the completion of the Foundation Year and two
specialization years, a degree in Bachelor of Science could be obtained in Financial Manage-
ment, Business Management, Marketing Management and Tourism Management. Six batch-
es of graduate students obtained their BSc Special Degrees in Financial Management, Business
Management, Marketing Management and Tourism Management and passed out in the years
1997, 1998, 1999, 2000, 2001 and 2002.

The Faculty of Business Studies was renamed as Faculty of Management Studies with the
approval of the University Grants Commission (UGC) in 2003. The duration of the Degree
Programmes, BSc Business Studies conducted by the Faculty of Business Studies was also
changed from three years to four years with the approval of the UGC in 2003.

PRESENT SITUATION

The Faculty of Management Studies comprises four departments; Department of Accountancy
& Finance, Department of Business Management, Department of Marketing Management and
Department of Tourism Management. The Faculty offers BSc Honours Degree Programmes
in Financial Management, Banking & Insurance, Business Management, Marketing Manage-
ment, EcoBusiness Management, Tourism Management and Hospitality Management under
each department respectively for the students who gain direct entry to the Faculty on the
basis of their performance at the GCE (Advanced Level) Examination. Presently the student
allocation for each degree programme is done through the Faculty according to the students’
preference and z-score at the beginning of the degree programme.

Specialization programmes start in the first year itself with the new curriculum but there are
common subjects that are taught together. The programmes run for four years with eight
semesters. Students should fulfill the four months Industrial Training and Project Report or
Thesis in the Fourth Year Second Semester for which six credits have been allocated. The total

number of credits is above 120 for each degree programme.

The Faculty seeks the services of Sri Lankan academics and eminent personnel from the indus-
try and foreign academics from Britain, the USA, Australia, Japan, Belgium, India and Malay-
sia to serve the Faculty from time to time.



VISION, MISSION AND OBJECTIVES

VISION To be an internationally acclaimed centre of excellence in higher learning
producing dynamic leaders and nation builders to guide the destiny of
Sri Lanka.

MISSION To provide a quality tertiary education in management, encourage and

cultivate the students’ creative personal development with an innovative
and practical approach to management to complement its blend of under-

graduate and graduate programmes.

OBJECTIVES e To address students’ aspirations and produce specialist management

graduates who can operate successfully on the particular discipline;

* To encourage the students to develop the skills and competencies
required for effective application of knowledge for specific problem

solving;

* To provide an understanding of the economic, socio-cultural and tech-

nological aspects of the business environment; and

* To equip with a specialized management education which shows how
the key management functions are integrated within a business and

how they can be managed to gain competitive advantage

FACULTY BOARD

The Faculty Board is responsible for recommending and reporting to the Senate on matters
relating to teaching, examinations, courses of study and research in the Departments of the
Faculty, for appointing committees (excluding members of the Faculty) to report on any
special subject, and for recommending suitable persons to be appointed as examiners. The
Faculty Board of Management Studies consists of confirmed lecturers, two elected probation-

ary lecturers, and three nominated external members.

INTERPRETATION OF COURSE IDENTIFICATION CODE

Each course unit is identified by a subject code and a four-digit number, e.g. BM 3133. The
first two letters in the course unit number indicates the specialization discipline to be studied.
The first digit indicates the year of study, second, the semester in the year, third, the order of
the course unit, fourth, the number of credits for the course unit. Thus, BM 3133 is the third



subject in semester I of year III which carries three credits taught under BSc Honours in the

Business Management Degree programme.

Example:
BM 3 1 3 3
Programme Year Semester  Order of the Course Unit  No. of Credits
MEDIUM OF INSTRUCTION

English is the medium of instruction of all the courses.

BACHELOR OF SCIENCE HONOURS DEGREES OF THE FACULTY

Presently, the Faculty runs four Departments, the Department of Accountancy and Finance,
the Department of Business Management, the Department of Marketing Management and
the Department of Tourism Management under four Heads who will be the contact persons
in matters regarding the academic progress throughout the four years. Programme Co-ordi-
nators are appointed to assist the Head, if more than one degree programme is conducted by
the department.

The four departments of the Faculty conduct seven undergraduate level courses of specializa-

tion and each course is of four year duration. They are as follows:

Department  Degree Offered Abbreviation

Accountancy BSc Honours in Financial Management BScHons (Financial Mgmt.)

& Finance BSc Honours in Banking & Insurance BScHons (Banking & Insurance)
Business BSc Honours in Business Management BScHons (Business Mgmt.)
Management

Marketing BSc Honours in Marketing Management BScHons (Marketing Mgmt.)
Management

Tourism BSc Honours in Tourism Management BScHons (Tourism Mgmt.)
Management BSc Honours in EcoBusiness Management BScHons (EcoBusiness Mgmt.)

BSc Honours in Hospitality Management BScHons (Hospitality Mgmt.)

The programmes have been designed to enable the students to obtain qualifications at hon-
ours degree level and to equip them to make a significant professional contribution in the
above fields. The detailed structure of the courses, set out in the handbook indicates what
one ought to be able to accomplish in the profession once the degree programme is complet-

ed successfully.



As education becomes truly a global experience, there is a growing number of people who are
discovering that the qualifications they possess are no longer considered adequate to ensure
career progress. As private firms seek to retain their strong competitive edge, there is a growing
demand for better-trained staff. It is against this background that the faculty has developed

the programmes.

These programmes seek to address the aspirations and produce specialist business graduates

who can successfully operate on the business stage.

The Faculty has developed some specific learning outcomes for different levels of work. The
learning outcomes are related to knowledge, competencies and personal development, and it
is through these achievements that one knows whether s/he is working at the correct level for

the final stage of a special degree.

Intellectual: In addition to gaining an extensive knowledge of the subjects concerned, the
students should understand the wider context in which that knowledge is set, to be able to
interpret and make critical judgements using that knowledge, be able to synthesise theory and
practice, and change personal practice in the light of that knowledge.

Competencies: The students should be able to undertake a broad range of more complex work,
accept some degree of personal responsibility and autonomy for the development, and where
appropriate show the ability to manage people and resources more effectively.

Personal Development: The students should be able to initiate learning strategies appropri-
ate to the context, apply a range of skills necessary to encourage autonomous learning, and

demonstrate sophisticated oral and written communication skills.

ACADEMIC STAFF AND ACADEMIC SUPPORT STAFF

Dean

Prof. Wasantha Rathnayake, Senior Lecturer Gr. [
BSc (Sp) Botany (KLN), PGDip. in Wildlife Management (India), MSc (SJP), PhD (SJP)
Research Interests: Environmental Economics, Integrated Natural Resources Management,

Forestry, Environmental Communication, Environmental Law



DEPARTMENT OF ACCOUNTANCY & FINANCE
Head of the Department

Dr. D.A.L. Dayaratne, Senior Lecturer Gr. 1
BSc (Financial Management) (SUSL) MSc (S]JP) PhD (CMB)

Research Interests: Finance

Academic and Academic Supportive Staff

Mr. D.G. Dharmarathne, Senior Lecturer Gr. I
BSc (Financial Management) (SUSL) MBA (PDN)

Research Interests: Accounting & Finance

Ms. L.M.C.S. Menike, Senior Lecturer Gr. I
BSc (BusAdmin) (SJP), MCom (KLN)

Research Interests: Accounting & Finance

Mr. R.A.G. Bandara, Senior Lecturer Gr. II
BSc (EstMgmt) (SJP), MSSc (Econ) (KLN)

Research Interests: Economic Development and Banking Related Fields

Ms. U.C. Edirisinghe, Senior Lecturer Gr. 11
BBA (Accountancy) (CMB) MSc (SJP) CIMA

Research Interests: Accounting and Finance

Mzr. H.R. Sampath, Senior Lecturer Gr. 11
BSc (Financial Management) (SUSL) MSc (SJP)

Research Interests: Accounting and Finance

Mr. T.U.IL. Peiris, Lecturer
BSc (Financial Management) (SUSL) MSc (UoM)

Research Interests: Financial Management

Mr. A.A.M.D. Amarasinghe, Lecturer (Probationary)
BSc (Financial Management) (SUSL)
Research Interests: Economics, Accountancy and Finance

Mr. D.G.L. Rasika, Lecturer (Probationary)

BSc (Insurance & Valuation) (WUSL), PG Dip (Bus. Mgt) (WUSL)
Research Interests: Risk Management & Insurance



Mzr. K.D.U.D. Fernando, Lecturer (Probationary)
BSc (Insurance & Valuation) (WUSL)
Research Interests: Risk Management

Mr. H.G. Piyasiri, Senior Instructor in English
BA (English) (SJP), MA in Linguistics (KLN), National Dip. in Teaching English (NIE)
Research Interests: Syntax and Communication

Ms. M. Vithiyalani, Lecturer (Temporary)
BSc (Banking & Insurance) (SUSL)
Research Interests: Banking, Insurance

Ms. AW.G.C.N. Wijethunga, Lecturer (Temporary)
BSc (Financial Management) (SUSL)
Research Interests: Finance

DEPARTMENT OF BUSINESS MANAGEMENT
Head of the Department

Mr. P.J. Jayathilake, Senior Lecturer Gr. [
MSc (Econ) Bulgaria, MSc (Mgt) (SJP)
Research Interests: Human Resources Management, Tourism Marketing

Academic and Academic Supportive Staff

Ms. K.L.B.G. Dharmarathne, Senior Lecturer Gr. [
BBA (Bus Admin) (RUH) MSc (SJP)

Research Interests: Entrepreneurship and Small Business Management

Ms. L.D. Kalyani, Senior Lecturer Gr. 1
BSc (Financial Management) (SUSL) MSc (SJP) HNDA (Technical College)

Research Interests: Human Resources Management, Organizational Behaviour

Mr. A.M.J. Attanayake, Senior Lecturer Gr. II

BCom (Sp) (KLN) MSc (SJP)

Research Interests: Accounting Standards, Environmental Accounting, Indigenous
Management



Mr. H.P.R. Priyankara, Senior Lecturer Gr. I1
BSc (BusAdmin) (HRM) (§JP) MBA (HRM) (CMB)

Research Interests: Labour Relations, Human Resource Management

Ms. N.P.G.S.1. Naotunna, Senior Lecturer Gr. I
BSc (BusAdmin) (SJP)

Research Interests: Organizational Behaviour, Human Resource Management

Ms. J.K.S.C. Perera, Lecturer
BSc (Business Management) (SUSL)

Research Interests: Total Quality Management, Human Resource Management

Ms. A.C. Jayathilake, Lecturer (Probatioanary)
BA (Statistics) (SUSL)

Research Interests: Statistical Data Analysis, Micro & Macro Economics

Mr. I.A. Ekanayake, Lecturer (Probatioanary)
BSc (Business Management) (SUSL)
Research Interests: Operations Management, Supply Chain Management

DEPARTMENT OF MARKETING MANAGEMENT
Head of the Department

Ms. K.D.L. Randika Kapuge, Senior Lecturer Gr. 11
BBA (CMB), MBA (§JP)

Research Interests: Consumer Behaviour, Retail Banking, Services Marketing

Academic and Academic Supportive Staff

Mr. D. Jasinghe, Senior Lecturer Gr. I
BSc (BusAdmin) (SJP), MSc (SJP)

Research Interests: Small Business Management

Dr. W. Vilasini De Silva, Senior Lecturer Gr. I
BSc (USJP), MBA (KLN), PhD(HUST)

Research Interests: Impact of Promotional Strategies



Ms. L.A.C. Sajeewanie, Senior Lecturer Gr. 11
BSc (Marketing Management) (SUSL), MBA (KLN)
Research Interests: Small Business Management, Consumer Behaviour

Mr. H.M.C.G. Bandara, Senior Lecturer Gr. 11
BSc (Marketing Management) (SUSL), MBA (CMB)
Research Interests: Consumer Behaviour, Marketing Communication

Mr. R.A. Chanaka Ushantha, Senior Lecturer Gr. II
BSc (Marketing Management) (SUSL), MA (Marketing) (UK)
Research Interests: Services Marketing Environment, Services Quality & Experience,

Retail Marketing Environment, Consumer Behaviour

Ms. M.D.N.M.U Mahawatta, Senior Lecturer Gr. II
BA (English Language & English Literature) (SJP), MPhil (Linguistics) (KLN)

Research Interests: Gender Studies, Bilingual Education, Business English

Dr. Thilini Chathurika Gamage, Lecturer
BSc (Management & Information Technology) (KLN), PhD (CMB)
Research Interests: Web Marketing, Social Media Marketing, E-Commerce

DEPARTMENT OF TOURISM MANAGEMENT

Head of the Department

Dr. W.K. Athula C. Gnanapala, Senior Lecturer Gr. [

BSc (Tourism Management) (SUSL), MSc (SJP), PhD (XMU, China)

Research Interests: Consumer Behaviour in Tourism, Strategic Tourism Marketing,
Sustainability

Academic and Academic Supportive Staff

Prof. R.M. Wasantha Rathnayake, Senior Lecturer Gr. I
BSc (Sp) Botany (KLN), PGDip. in Wildlife Management (India), MSc (SJP), PhD (SJP)
Research Interests: Environmental Economics, Integrated Natural Resources Manage-

ment, Forestry, Environmental Communication, Environmental Law

Dr. M.S.M. Aslam, Senior Lecturer Gr. I
BSc (Tourism Management) (SUSL), MSc (SJP), PhD (UPM, Malaysia)
Research Interests: Sustainable Tourism Planning & Development



Dr. Iraj Ratnayake, Senior Lecturer Gr. 1
BSc (Tourism Management) (SUSL), MSc (SJP), PhD (UUM, Malaysia)

Research Interests: Tourism Planning & Development

Dr. W.A. Rangana Shalika, Senior Lecturer Gr. 11
BSc (Tourism Management) (SUSL), MBA (CMB), PhD (MSU-Malaysia)

Research Interests: Community Based Ecotourism, Cave Tourism, Sustainable Tourism

Dr. W.M.P.S.B. Wahala, Lecturer
BSc (Forestry & Environmental Science) (SJP), MSc (SJP), PhD (SJP)
Research Interests: Product & Process Life Cycle Assessment, Natural Forests in Sri

Lanka, Carbon Sequestration, Industrial Ecology

Mr. K.R.H. Lal Gunasekara, Senior Lecturer Gr. II
BSc (Financial Management) (SUSL), MSc (UUM, Malaysia)
Research Interests: Supply Chain Management

Mr. P.K. Sarath Munasinghe, Senior Lecturer Gr. 11
BSc (Tourism Management) (SUSL), MBA (PIM, SJP)
Research Interests: Hospitality Management

Mr. C. Namal R. Wijesundara, Senior Lecturer Gr. I1
BSc (Tourism Management) (SUSL)

Research Interests: Community Based Tourism, Sustainable Tourism

Ms. K. Manori Padmalatha, Lecturer (Probationary)
BSc (EcoBusiness Management) (SUSL), MSc (CMB)
Research Interests: Lean Manufacturing, Environmental Accounting, Productivity

Improvement in the Supply Chain

Ms. H.J.M.Y.S. Menike, Lecturer (Probationary)
BA (German) (KLN)

Research Interests: German Education and Culture

Ms. J.A.R.C. Sandaruvini, Lecturer (Temporary)
BSc (Tourism Management) (SUSL)

Research Interests: Sustainable Tourism, Heritage Tourism, Community Tourism



PRACTICAL TRAINING UNIT

Coordinator:

Mr. C. Namal R. Wijesundara, Senior Lecturer Gr. I1

STAFF OF THE COMPUTER CENTRE

Coordinator:

Mr. W.M.C.K.B. Wanigasekara, /nstructor in Computer Technology

Academic and Academic Supportive Staff

Dr. H.K. Salinda Premadasa, Senior Lecturer Gr. II

Mr. S.P.K. Ranathunga, Senior Lecturer Gr. 1T

Mr. N.J. Malraj Silva, Lecturer

Mr. H.M.M.A. Herath, Instructor in Computer Technology

COORDINATORS OF POSTGRADUATE PROGRAMMES

Dr. W.K. Athula C. Gnanapala
Programme Coordinator, MSc Ayurvedic Hospital Management Programme

Dr. D.A.L. Dayaratne
Programme Coordinator, Master of Business Administration Programme




Bachelor of Science Honours in Financial Management
Bachelor of Science Honours in Banking & Insurance




BACHELOR OF SCIENCE HONOURS IN
FINANCIAL MANAGEMENT

BSc Honours in Financial Management has been designed to develop academically quali-
fied professional managers to engage organizational activities from a financial perspective.
Further, it would create an opportunity for the participants to grain the practical aspects of

financial management with other functional areas of management.




(GRADUATE PROFILE

BSc Honours in Financia

1. Scholarship & Intellectual Integrity: thorough understanding about finance theor
scholarly conventions; familiarity in academic writing; contextualise research imagination

ideas); analytical reading: extract the main idea from a reading text

2. Practical & Strategic Sense: ability ro use finance theories in different contexts (E.g. global
crisis); environmental vigilance (E.g. Predictions, forecasting); security and security market ana
tackling dynamic market environment, risk assessment; awareness about national ¢& international finan-

cial literacy

3. Communication Skills: proficiency of the language (basic reading, writing, speaking & listening
skills); basic oral & written communication skills; linguistically interpreting graphs, charts, tables &
other graphical information; negotiation skills (meeting handling, dominance, compromise, tolerance);

presentation skills

4. ICT Literacy: ability to extract e-resources; software handling; programming; managing large scale

databases (E.g. Bloomberg data base, data stream 71); data mining (E.g. data base of global inflation)

5. Mental Agility: rational financing & investment decisions; empirical data analysis; statistical modeling

& financial modeling; financial forecasting with time series models; financial reporting; Self learner

6. Healthy Personality with Leadership & Interpersonal Skills: smart; role model; disciplinary;

team player (Group cohesiveness); convincing ability; respecting & accepting others

7. Numerical Skills: conduct financial analysis; analyze, interpret, summarize & communicate data;

comparing & contrasting; accounting & financial data presentation

8.Creativity & Innovativeness: entreprencurial skills, financial product innovation; ability to
identify new financial business opportunities; exploring new avenues for financial invest-

ments



COURSE STRUCTURE

Course Code Course Unit Lecture Hrs. Tutorial and/or  Credits

Practical Hrs.

Year I Semester [

FM 1113 Principles of Management 45 15 03
FM 1123 Financial Accounting 45 15 03
FM 1134 Business Mathematics 60 15 04
FM 1142 Micro Economics 30 15 02
FM 1154 Introduction to ICT & Computer Applications 30 90 04
FM 1163 Business English I 45 15 03

Year I Semester 11

FM 1213 Fundamentals of Financial Management 45 15 03
FM 1223 Business Statistics 45 15 03
FM 1233 Marketing Management 45 15 03
FM 1242 Macro Economics 30 15 02
FM 1254 Database Systems & Network Technology 30 90 04
FM 1263 Business English 11 45 15 03

Year II Semester I

FM 2113 Intermediate Accounting 45 15 03
FM 2123 Organizational Behaviour 45 15 03
FM 2133 Advanced Financial Management 45 15 03
FM 2143 Managerial Economics 45 15 03
FM 2152 Accounting Packages & Computer Programming 15 45 02
FM 2163 Business Communication I 45 15 03

Year II Semester I1

FM 2213 Investment Analysis & Portfolio Management 45 15 03
FM 2223 Human Resource Management 45 15 03
FM 2233 Entrepreneurship & Small Business Management 45 15 03
(Elective)
FM 2243 Development Economics (Elective) 45 15 03
FM 2253 Commercial Law 45 15 03
FM 2262 System Analysis & Design 30 25 02
FM 2273 Business Communication II 45 15 03

Year III Semester I

FM 3113 Advanced Financial Accounting 45 15 03
FM 3123 Operations Management 45 15 03
FM 3133 Cost Accountancy 45 15 03
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FM 3143 Auditing 45 15 03
FM 3153 Taxation 45 15 03
FM 3163 Company & Banking Law 45 15 02

Year III Semester 11
FM 3213 Management Accountancy 45 15 03
FM 3223 Management Information Systems 45 15 03
FM 3233 Operational Research 45 15 03
FM 3243 Financial Econometrics 45 30 03
FM 3253 Research Methodology 45 15 03
FM 3263 Strategic Management 45 15 03

Year IV Semester I
FM 4113 Strategic Financial Management 45 15 03
FM 4123 Financial Statement Analysis 45 15 03
FM 4133 International Trade & Finance 45 15 03
FM 4143 Financial Derivatives 45 15 03
FM 4151 Proposal Development & Academic Writing 15 05 01

Year IV Semester I1
FM 4215 Thesis 150 05
FM 4223 Internship 640 03
Grand Total 127
COURSE DESCRIPTIONS

Year I Semester |

All levels of managers undertake basic management functions; decision making, planning,
organizing, leading and controlling to obtain the result by establishing an environment for
effective and efficient performance of individual and working together in group. The aim of
this course unit provides accessible introduction to basic management functions, principles,

tools and techniques and development in management theory and practices.
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Accountants play a crucial role in business. Their ability to measure financial information
and make projections affects economic decision-making at all levels. Financial accountants
report on the performance of an organization. Accountancy is one of the fastest growing
areas of business activity. This course unit provides an excellent foundation for a professional
accountancy qualification or prepare the undergraduates for a range of careers in finance
and other sectors.

This course unit focuses on real world mathematics: the type of maths a students actually
uses everyday in the career and the personal life. That not only makes this course unit very
useful, but it is also more interesting as it immediately applies new mathematic concepts to
the daily lives. In this course unit, students learn how to analyse real world business problems
and apply appropriate mathematical principles to solve them. Students get a refresher on the
four basic maths functions (addition, subtraction, multiplication and division) as they are

related to business issues. Further, students learn the vocabulary of business mathematics.

Micro Economics is one of the main branches of economics which studies about the basic
principles of economics. The subject mainly concerns about the economic behaviour of the
individual entities of the economy such as households or firms. Basic economic problems,
resources, economic systems, price theory, production cost theory and income theories of

firms are main concerns under the subject of Micro Economics.

This course provides basic concepts of Information and Communication Technology. It
introduces the information technology including computers, computer networks and their
applications in the new trends of the world. By the end of this course, students will have a
sound but basic understanding of information technology, how workplace can be automated
with computers, how communications systems can help to uplift the productivity of essen-
tial activities, and how the World Wide Web can influence the workplace.

Effective communication skills help foster cooperation, productivity and teamwork within
an organization. This course provides practical listening, speaking, reading and writing skills
for management undergraduates who need English for working in business. It also ensures a
wide range of essential business vocabulary and grammar. As a Management undergraduate,
students will gain both conceptual understanding and practical use of English in the context
of business in real life.
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Year I Semester 11

This course teaches the fundamentals of financial management which will help to provide a
foundation for the advanced courses related to the field of finance. The goal is to manage the
financial resources of an entity effectively and efhciently to develop a working knowledge of

this area and to be comfortable in discussing financial decisions.

Statistics is a much versatile subject which can be applied in almost any field. Statistics plays a
vital role in taking effective business decisions. This course unit has been designed to provide
students conceptual and practical knowledge in statistical concepts, tools and applications

which contribute to expand their analytical skills for effective managerial decision-making,.

Marketing is a value-enhancing function that identifies opportunities, develops markets and
builds brands. Consequently, good marketing enables companies to charge price premiums,
sustain competitive advantage and maintain long-run profitability. This course covers under-
standing consumer and corporate behaviour, conducting customer and competitor analysis,
developing new products, branding and brand extension, pricing, designing distribution

channels, and managing marketing-mix activities.

Macro Economics is another main branch in Economics which explains the basic princi-
ples of Economics. The subject concerns the overall behaviour of an economy, the whole
economy as a single entity. The subject mainly focuses on the macroeconomics problems,

objectives and the policies of an economy.

The aim of this course is to develop students’ knowledge and skills in database concepts,
modeling and give practical knowledge on working with database systems. Further, it is to
develop students’ understanding of communication technology in managing computers in
networks and enhance the skills in working with Internet Services and identifying the issues
in such systems pertaining to managing information securely within a business organiza-
tion. Conversely, students can obtain awareness of modern technologies available for web
designing and develop understanding of their usefulness.
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This course will provide an introduction to business writing and speaking with a partic-
ular emphasis on grammar, sentence structure, thought formation, and presentation skills.
Class activities will emphasize communication in real-world business situations and enable
students to begin developing their ability to write and speak effectively in the workplace.

Year II Semester I

This course builds on the fundamentals of financial accounting and reporting that students
learn in an introductory financial accounting course. Students learn about the preparation
and interpretation of an entity’s financial statements in accordance with generally accepted
accounting principles, accounting for complex business transactions, and techniques to eval-
uate firm performance.

All managers regardless of their technical functions are and should be human resources
generalists because they all deal with people in organizations. People related issues are the
most difficult and complex problems faced by managers. They cannot be solved by common
sense. In order to overcome this problem, the knowledge of behavioural Sciences is required.
Organizational Behaviour is a Behavioural Science which gives the ability to understand,
predict, and control human behaviour.

Finance is considered as the life blood of a business organization and it suggests that the
performance of the other functional areas of management depends on the efficient and effec-
tive management of finance. Thus, the finance managers in the business organizations are
expected to perform with amazing achievements in making financial decisions. Some of the
topics taught under this module are capital structure theories, dividend decisions, working
capital management etc.

This is a specialized area in Economics which concerns on the application of Economic
principles for managerial decision making in different organizations. The purpose of this
course is to provide students with clear and broader understanding of economic theory and
quantitative method for managerial decision making. This will be beneficial for students in

terms of developing their rational business decision making ability.
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The aim of this course unit is to provide students the theoretical and practical knowl-
edge on information technology in financial management perspective. Under this course
unit students study using the computerized accounting systems to use various accounting
functions, including financial transactions, records, statements, reports and documents to

prepare a complete set of financial statements for the enterprise.

Communication is the mode of transferring the knowledge gained through multiple bases
which moulds the attitudes and skills of the respective learners. Therefore, this course unit
will cater to the improvement of oral and written communication skills along with devel-
oping the advanced reading skills and the word stock of the learners to perform in any

communicative situation with a higher degree of accuracy fluency and competence.

Year II Semester 11

Wealth maximization is the prime objective of financial management. In fulfilling this
objective, rational investment decisions are of paramount importance. One of the main
concepts in portfolio management is risk and return. This course module trains the students
to keep up investment objectives of a rational investor by experiencing advanced portfolio
theories and most updated real world applications.

This course examines the evolving human resources function within today’s organizations.
Students will examine the changing roles and responsibilities of human resources managers,
the acceptance and integration of the human resources function as a full business partner,
and the higher expectations placed on human resources leadership to make a significant
contribution to the successful management of the organization. Students will explore the
roles that managers and supervisors play in the successful management of the organization’s
human resources.

Both Entrepreneurship and Small Businesses play a vital role for the growth of any economy
within a rapidly changing environment. Entrepreneurship challenges the unknown by taking
calculated risk while Small Businesses immensely contribute to many aspects of the economy
such as; GDP, employment generation, income distribution and balance of payment. After
successful completion of this subject, it would enable the graduates to develop their person-

ality to plan, start and manage new ventures instead of waiting for jobs.
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The aim of the course is to introduce the major theories of economic development and place
them in situational contexts. The course provides a review on selected issues in economic

development with theories, policies and practices.

It is important to combine your academic learning with the development of the essential
skills for employment. It provides students with opportunities to work on real life cases and
build an impressive knowledge on rules and regulations related to commercial sector. Despite
the nature of the involvement such as dealing with customers, suppliers or employees, or
protecting the physical and intellectual assets of the business, it is essential for business
people to have some knowledge of appropriate legal issues.

Systems analysis & Design is an important step before implementing any computerized
information systems without any mistakes. This is an introductory course to the concepts
and techniques of Systems Analysis and Design that focus on analytical skills as well as
managerial issues. The course is intended for undergraduates who have taken the area of
Management Studies. The course covers techniques used by modern systems analysts and
gives basic practice with structured methodologies and object-oriented techniques.

Management graduates are required to develop knowledge and skills to handle numerous
oral and written communicative situations such as writing letters, memos, descriptive analyt-
ical persuasive reports and engage in dialogues, presentations and discussions, effectively and
accurately in their personal, business or professional fields which will be facilitated through

this course unit.

Year III Semester 1

Students are faced with the challenge of developing technical skills as well as developing their
independent learning skills as required by the business community. As future accounting
professionals, an appreciation of accounting theories allows students to think more critically
about the building blocks of financial reporting and how they are used in practice. The
subject examines various theories that investigate the roles of financial accounting in deci-

sion-making and theoretically appraise financial accounting practice.
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Operations can be viewed as transformational process that convert inputs into outputs of
a greater value. A successful manager should have sufficient understanding about the core
operational functions of Manufacturing, Service or non-business organization. This course
focuses on achieving a broader understanding of the role of operations management as a
functional area of management and their ability to apply operations management concepts

in a variety of settings including manufacturing, service and non-business organizations.

All types of businesses, whether service, manufacturing or trading, require cost accounting
to track their activities. Cost accounting has long been used to help managers understand
the costs of running a business. Cost Accounting provides the detailed cost information that

management needs to control current operations and plan for the future.

The study of basic auditing principles, concepts, planning an audit, internal controls,
sampling tools, fraud, auditing of financial statements and due diligence, at the introductory
level encompasses many principles and procedures used to gather evidence to support the
opinion expressed in the “Auditor’s Report”. Higher emphasis is needed on the application of
auditing standards and techniques used in Statutory, Procedural and Operational (Internal)

Auditing with references to special areas of auditing such as Information Systems.

Societies need taxation in order to redistribute wealth, to provide for expenditure on public
goods and services, as well as serve as a tool of influencing behaviour. Thus, no manager
can manage a business without having a sufficient understanding about the taxation system
operated in the country on which the business functions. Thus the study on taxation covers
the understanding on tax procedures adopted in Sri Lanka by covering laws and regulations

issued by the government and tax authorities.

Company Law: The study of the framework of the company legal system and the afhliated
laws and regulations provides an introductory overview of various areas of the law including
Company Act, Shares and Debentures, Prospectus and laws which affect for the winding up
of companies. At the successful completion of this unit, students will be able to explain the
laws which affect the corporate sector, the procedures to follow when appointing secretaries

and shutting down the companies.
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Banking Law: The purpose of this course unit is to teach the current law and practice in
the field of banking law. Specifically, it will emphasize the history and development of the
banking system in Sri Lanka. It covers the areas of overview of financial system of Sri Lanka,
functions of commercial banks and their operations, the bank-customer relationship and
handling the customer base, the regulation of negotiable instruments and bank lending and
the regulatory impact of the Banking Act.

Year III Semester 11

Management Accountancy is a wide and diverse subject. As a distinct accounting tool, it
has immense potentiality to meet the growing needs of decision makers and controllers of
modern organizations. Management Accounting includes modern techniques such as Break
Even Analysis, Standard Costing and Variance Analysis, Budgetary control and Project
Appraisals. This course unit will help students in acquiring knowledge, insight and analyt
ical skills of on all the spheres of Management Accountancy.

This course is designed for business management students who are not information systems
majors, but who expect to be managerial end users of information systems. Build a basic
understanding of the value and uses of information systems for business operation, manage-
ment decision making, and strategic advantage are the major roles. It will provide students
with an understanding of the ways in which they can utilize information systems and concen-
trate on providing the tools needed for the mastery of the information systems concepts.

The manager’s primary task is making quality decisions. Operational research helps in solving
problems in different environments that needs decisions. This module targets to provide the
use of quantitative methods and techniques for effective decision making; model formula-

tion and applications that are used in solving various practical decision making problems.

People working in the finance industry or researching the finance sector often use econo-
metric techniques in a range of activities. Financial econometrics is the intersection of statis-
tical techniques and finance. Financial econometrics provides a set of tools that are useful for
modeling financial data and testing beliefs about how markets work and prices are formed.
This course intends to familiarize students with the principal techniques in Financial Econo-

metrics.
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Advancement of subject disciplines depends on the extent of academic research in the respec-
tive discipline. Thus, the department has given top priority for the students’ research in
the field of finance. Thus, in helping students in their research process, this course module
provides the foundation for the research imagination and techniques that is needed in
executing the research to gain tangible outcome in terms of knowledge creation in the field

of finance.

Strategic decision making in tomorrow’s dynamic business environment is most important
and this course aims at providing students a sound theoretical knowledge while improving
competencies required for the formulation, implementation and monitoring of strategies
in future organizations after a thorough analysis of the broad business environment with a
holistic perspective. This course enables the students to identify the existing and potential
challenges and opportunities and match them to the internals and apply strategic implica-

tions in the modern business context.

Year IV Semester 1

Strategic Financial Management involves managing an organization’s financial resources
so as to achieve its business objectives and maximize its value. The term “strategic” means
that this approach to financial management has a long-term horizon. Mainly the strategic
investment decisions and financial decisions ultimately determine the firm’s finance strategy.
Understanding the advanced phenomena such as capital budgeting decision, mergers and
accusations and wealth decisions which are covered under this topic is vital for any financial

manager.

The course is structured in three parts. The first part reviews the nature and content of
financial statements and provides guidelines for preparation of financial position statements,
comprehensive income statements and cash flow statements. Financial analysis forms the
second part, focusing on the past and present performance evaluation to generate expec-
tations about future performance (prospective analysis). The third part, security valuation,
focuses on market- and accounting-based valuation models to derive the intrinsic value of

a firm.
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In this global village no firms can survive solely on domestic market. Hence, understanding
on international trade, exchange rates and markets, exchange risk management, interna-
tional financing sources and investment opportunities is an essential knowledge for any

finance manager. This module focuses on providing essential knowledge in these spheres.

Financial derivatives are a recently developed financial instrument that mainly uses to
hedge against specific financial risks. Derivatives are increasingly gaining its popularity in
the financial markets thus understanding how they work in the market is essential for any
financial manager. This module covers the theoretical and practical knowledge on the main

types of derivatives such as forwards, futures, option and swaps.

Research imagination is conveyed to external community by way of a research proposal.
Therefore, the students should get a convincing approach to their proposal writing for which
universally accepted academic writing protocols inevitably should be followed. In view of
this phenomenon, the course aims to equip students to come up with a workable research

concept with a persuasive research proposal.

Year IV Semester 11

Students are expected to study a problem relevant to his or her degree programme through
the use of data and information collected in accordance with the guidelines given by a super-
visor appointed by the relevant department. The research study should be submitted in a
written format on or before the given date. The component also includes a viva examination.
The students should refer to the study guide on “Compiling dissertations, thesis and super-
vised independent studies in Management”, provided by the Department.

The aim of this module is to provide opportunities for students to apply and practice the
theoretical aspects learned in the classroom; to give them an experience to practical and
operational features of an organization; and to develop personal qualities such as leadership,
interpersonal skills and time management. That are most demanded in the modern business
atmosphere. The students should submit a report on a selected problem of the organization

which they have been attached during the internship period.
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BACHELOR OF SCIENCE HONOURS IN
BANKING & INSURANCE

BSc Honours in Banking & Insurance Degree has been designed to develop academically
qualified professional managers to engage in organizational activities and to gain a precise
knowledge and application on aspects of banking and insurance. Further, it would create an
opportunity for the participants to expose and gain a practical knowledge of banking and

insurance operations with the other functional areas of management.




(GRADUATE PROFILE

BSc Honours in Bankin

1. Scholarship & Intellectual Integrity: thorough understanding about risk manag
theories; ability to apply scholarly conventions; academic writing; contextualize researc
analytical reading; have a body of knowledge in the insurance & bank Jields; be able to app

practice in familiar & unfamiliar situations

2. Practical & Strategic Sense: ability to use risk management & banking theories in different cont
environmental vigilance; insurance & banking market analysis; working with diversity; risk assessmen
management, awareness about national & international banking & insurance literacy; understanding

workplace & career planning

3. Communication Skills: proficiency of the language, basic reading writing speaking & listening skills;
basic oral & written communication skills; linguistically interpreting graphs, charss, tables & other
graphical information; negotiation skills (meeting handling, dominance, compromise, rolerance); presen-

tation skills; ability to create or edit written reports
4. ICT Literacy: ability to extract e-resources; software handling; programming; data mining

5. Mental Agility: rational financing & investment decisions; decision making & problem solving; empir-

ical data analysis; statistical modeling & mathematical modeling; able ro exercise critical judgment;

self-learning & realistic self evaluators; capable of rigorous & independent thinking

. Healthy Personality with Leadership & Interpersonal Skills: smars; role model; ethical behaviour;

group cobesiveness; convincing ability; respecting €& accepting others; tolerance & compromise

7. Numerical Skills: conduct risk analysis; summarize, analyse, interprer and communicate data;

comparing & contrasting banking & insurance products

8. Creativity & Innovativeness: entrepreneurial skills; insurance & bank products inno-
vation; ability to identify new business opportunities; be creative & imaginative

thinkers



COURSE STRUCTURE

Course Course Unit Lecture Hrs. Tutorial and/or  Credits

Code Practical Hrs.

Year I Semester I

BI 1113 Principles of Management 45 15 03
BI 1123 Financial Accounting 45 15 03
BI 1134 Business Mathematics 60 15 04
BI 1142 Micro Economics 30 15 02
BI 1154 Introduction to ICT & Computer Applications 30 90 04
BI 1163 Business English I 45 15 03

Year I Semester 11

BI 1214 Principles of Banking & Insurance 60 15 04
BI 1223 Business Statistics 45 15 03
BI 1233 Fundamentals of Financial Management 45 15 03
BI 1242 Macro Economics 30 15 02
BI 1254 Database Systems & Network Technology 30 90 04
BI 1263 Business English IT 45 15 03

Year II Semester I

BI 2113 Marketing for Financial Services 45 15 03
BI 2123 Banking and Insurance Law 45 15 03
BI 2134 Life & Disability Insurance 60 15 04
BI 2143 Risk Management 45 15 03
BI 2153 Bank Lending & Credit Management 45 15 03
BI 2163 Business Communication [ 45 15 03

Year II Semester IT

BI 2213 Investment Analysis & Portfolio Management 45 15 03
BI 2223 Human Resource Management 45 15 03
BI 2232 Micro Finance 30 15 02
BI 2242 Monetary Economics 30 15 02
BI 2254 Property Insurance & Motor Insurance 60 15 04
BI 2263 Business Communication II 45 15 03

Year III Semester [

BI 3113 Liability & Miscellaneous Insurance 45 15 03
BI 3123 Domestic & International Banking 45 15 03
BI 3132 Business Ethics & Corporate Governance 30 15 02
BI 3143 Auditing 45 15 03

BI 3153 Taxation (Elective) 45 15 03




BI 3163 Management Accountancy (Elective) 45 15 03
BI 3171 Personality & Professional Development I 15 25 01
Total Credits 15

Year III Semester I1

BI 3212 Assets & Liability Management 30 15 02
BI 3222 Marine & Aviation Insurance 30 15 02
BI 3233 Customer Relationship Management 45 15 03
BI 3243 Financial Econometrics 45 30 03
BI 3253 Research Methodology 45 15 03
BI 3263 Strategic Management 45 15 03
BI 3271 Personality & Professional Development IT 15 25 01
Total Credits 17
Year IV Semester I
BI 4113 Financial Reporting 45 15 03
BI 4123 Reinsurance 45 15 03
BI 4133 International Trade & Finance 45 15 03
BI 4143 Fundamentals of Actuarial Techniques 45 15 03
BI 4151 Proposal Development & Academic Writing 15 05 01
BI 4163 Underwriting & Claims Management 45 15 03
Total Credits 13
Year IV Semester 11
BI 4215 Thesis 150 05
BI 4223 Internship 640 03
Total Credits 08
Grand Total 130
COURSE DESCRIPTIONS

Year I Semester |

The Principles of Management are guidelines for the decisions and actions of successful
management. This course unit lays the foundation for advanced learning through providing
basic theories and principles of Management. Emphasis is placed on the evolution of the
Management discipline, the importance of main management functions such as Planning,
Organizing, Leading, Controlling, Communication, Motivation and Decision Making and

also how to implement them in organizational contexts.



Financial Accounting is a decisive area which discloses the financial health and prospects
of an organization. It enables parties to communicate accurate financial information for
decision making purposes at all levels. This course unit provides an excellent foundation
for professional qualification in accountancy with the knowledge of preparation financial
statements.

Understanding basic business maths is necessary for profitable operations and accurate
record keeping. Typically most of commercial enterprises use elementary mathematical tools
in decision making and problem solving. Thus, this course unit enhances students” problem
solving skills, logical reasoning and analytical thinking by providing the knowledge of basic
mathematical tools and their applications.

Micro Economics focuses on the economic behaviour of micro or small segments of economy.
Learning this subject enables students to gain a comprehensive knowledge about the indi-
vidual economic entities such as households, firms and industry and their decision making

process on resources utilization.

The demand for ICT skill is growing as it helps enterprises to reduce costs, improve processes,
and generate innovations and productivity improvement. Thus, this course provides basic
concepts of Information and Communication Technology with introduction to the infor-
mation technology including computers, computer networks and their applications in the
new trends of the world.

Effective communication skills help foster cooperation, productivity and teamwork within
an organization. This course provides practical listening, speaking, reading and writing skills
for management undergraduates who need English for working in business. It also ensures a
wide range of essential business vocabulary and grammar. As a Management undergraduate,
students will gain both conceptual understanding and practical use of English in the context
of business in real life.

36



Year I Semester 11

This course unit provides a comprehensive knowledge on the principles of banking and
insurance and fundamentals of the financial market. The content would immensely be
helpful for the students to link their knowledge with other banking and insurance course
units throughout the degree program to become expertise in the banking and insurance
industry.

Knowledge of Business statistics provides the necessary tools and conceptual foundations in
quantitative reasoning to extract information and to make quick managerial decisions intel-
ligently. So this course unit provides students essential statistical tools and their application

in modern business operations.

This course unit discusses the key theories and concepts related to financial management
which will provide a solid foundation for the advanced courses related to field of finance. It
concentrates on more technical aspects of financial concepts and covers the general func-

tions of financial management in relation to general decision making in other fields.

Macro Economics is the study of the aggregated factors such as aggregate demand and
supply, price indices, unemployment rate, economic growth and internal and external
stability. This course unit provides students the ability to understand the economy in its

totality or as a whole and to recommend solutions for Macro Economic issues.

The aim of this course is to develop students’ knowledge and skills in database concepts,
modeling and give practical knowledge on working with database systems. Further, it is to
develop students’ understanding of communication technology in managing computers in
networks and enhance the skills in working with Internet Services and identifying the issues
in such systems pertaining to managing information securely within a business organiza-
tion. Conversely, students can obtain awareness of modern technologies available for web

designing and develop understanding of their usefulness.

37



This course will provide an introduction to business writing and speaking with a partic-
ular emphasis on grammar, sentence structure, thought formation, and presentation skills.
Class activities will emphasize communication in real-world business situations and enable
students to begin developing their ability to write and speak effectively in the workplace.

Year II Semester I

Marketing for Financial Services provides an overview of marketing, the art of building
relationships between products and services and unique consumers, businesses and markets.
Students would gain knowledge of the nature of service sector organizations and concepts,
theories and managerial tools in the services marketing function that improve the skills of
evaluating, creating, executing ideas with the current service market trends.

This course unit provides a comprehensive knowledge on laws and legal background of the
banking and insurance business. Students would apply the knowledge of the relevant laws
for an ethical and legal banking & insurance practices. Gained knowledge of the students

would help them to develop their analytical skills with decision making ability.

This module provides a comprehensive knowledge on basics of life and disability insurance.
Understanding the conceptual framework, insurance market operations, types of insurance,
the basic insurance principles, underwriting and claims procedures, reassurance, I'T applica-
tions and business ethics of life and disability insurance will enable students to understand

intricacies of insurance activities.

This course unit provides a comprehensive knowledge on risk management in banking and
insurance sector with practices. Students would be able to identify the different kind of risks
and practices in risk management techniques by improving their decision making skills.
This course would upgrade the quality of the overall degree programme due to financial and
non-financial risk expertise.
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Bank Lending and Credit Management provides a comprehensive overview of the Bank
Lending & Credit Management. The course will help students to identify the Credit
Management process, how to prepare the credit proposals, basic lending principles and credit
management techniques, reviving techniques and recovery procedures. Understanding of
Bank Lending & Credit Management procedures will enable students to be confident with
the banking practices in Credit Management.

It is very important to possess good communication skills in order to know the specific
etiquettes and standards to use in a specific situation. This course unit aims at improving
and enhancing the oral, written, advanced reading skills and vocabulary related to different
management disciplines. Further it enables students to communicate fluently, accurately and

more confidently at any situation.

Year II Semester 11

Wealth maximization is the prime objective of financial management. In fulfilling this
objective, rational investment decisions are of paramount importance. One of the main
concepts in portfolio management is risk and return. This course module trains students
to keep up investment objectives of a rational investor by experiencing advanced portfolio

theories and most updated real world applications.

Human Resource Management plays a vital role to gain the competitive advantage in
an organization. This course unit provides students an overall knowledge of HR related
concepts and practices and their practical application. Further, students can lay a firm foun-

dation about human resource of an organization, trends and further study of HRM.

Fundamental knowledge of the micro-finance business and market practices among the
financial market is essential for the financial managers. Conceptual framework of micro-fi-
nance, products and services offered, risk and sustainability, process and performance with
future challenges in the micro-finance industry knowledge would enable students to criti-

cally study the financial industry with a sound knowledge.
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Monetary Economics provides the fundamental knowledge of the principles of demand and
supply of money theory, different models of money and issues in monetary policy and its
open market operations. This course unit would help students to compare the theories and
practices in the real market scenarios as the fundamental course unit that improves strength
of the degree programme.

This subject is designed to understand main risks, insurance policy covers, market practices
to commercial property insurance, the risk perception, assessment and underwriting issues
associated with commercial property insurance, how insurance principles and legal aspects
are applied in motor insurance, types of motor insurance policies, documentation to motor

policies, important clauses, claims procedure and practical aspects of motor insurance.

This course unit equips students with substantial knowledge required to perform formal and
business communication in an effective manner. It provides learners practice in writing busi-

ness related documents, delivering oral presentations, and developing interpersonal skills.

Year III Semester I

Liability & Miscellaneous Insurance provides a comprehensive knowledge on concep-
tual framework and practices of liability and miscellaneous insurance. The knowledge on
micro-insurance and agricultural insurance basics is also a part of this course. Students
would be able to develop their conceptual and practical expertise throughout the course unit
by developing their analytical and decision making ability.

This course unit provides a comprehensive knowledge on theories and policies of interna-
tional banking and its applicability for the domestic banking activities. Students would
be able to suit well their range of competencies in the realm of international finance and
global commercial banking profession. The course unit adds more value to the overall degree

programme by improving its quality.
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This provides an overview of corporate governance from an organizational and institutional
point of view. This course unit would help students to outline key principles of corporate
governance, present main tools for assessing corporate governance practices and finally

discuss the relevant theories underlying corporate governance practices.

Auditing is a legal requirement which states whether the organization represents finan-
cial health in true and fair manner. This course is designed to provide firm foundation on
auditing concepts, principles, procedures, audit planning internal controls, sampling tools,

fraud, auditing financial statements with comprehensive coverage of Sri Lanka Auditing

Standards.

Taxation is a powerful means in order to achieve the goals of social progress and the objec-
tives of economic development. Societies need taxation in order to redistribute wealth,
to provide for expenditure on public goods and services, to serve as a tool for influencing
behaviour. Thus this course unit provides students sound understanding about tax proce-
dures adopted in practices covering laws and regulations issued by Sri Lankan government
and tax authorities.

Management Accountancy is a decisive discipline which combines accounting, finance and
management for the decision making process and control of modern business operations.
This subject offers learners sufficient knowledge on concepts and modern management
accountancy techniques such as Break Even Analysis, Standard Costing and Variance Anal-
ysis, Budgetary control and Project Appraisals.

This course unit provides a theoretical and practical exposure to improve the competencies
of students. Attitudes and goal settings which improve the personality, develop creativity,
manage stress and gain effective results, make effective communication, emotional intelli-
gence and cultivate values with ethics and morality are included. Students are expected to

apply the knowledge and improve the academic career to cope with professional standards.
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Year III Semester 11

Assets & Liability Management provides an in depth knowledge on the assets and liabilities
of a bank. Further, it would provide a comprehensive knowledge on national and interna-
tional standards and regulations on assets and liability management and discuss the conse-
quences of poor ALM. Students would be able to improve their knowledge with practical

applications of assets & liability management throughout this course unit.

Marine and Aviation insurance provides a comprehensive knowledge of the principles and
coverage of marine & aviation insurance. This course unit would help students to under-
stand rating and underwriting along with claim procedures to be followed, procedural
aspects of recoveries from third parties and measures for the prevention of frauds in marine

and aviation insurance.

In today’s commercial world dealing with customers and thriving business by attracting
more customers is predominant and challengeable. Studying this course equips students
with the knowledge on strategic and analytical aspects of CRM including customer centric

marketing strategies, CRM concepts, matrices and techniques, and their application.

Financial econometrics provides a set of tools that are useful for modeling financial data
and testing beliefs on how markets work and prices are formed. It is often associated with
analysing economic problems such as economic growth, consumption, and investment, the
applications in the areas of finance have grown rapidly in the last few decades. This course
intends to familiarize students with the principal techniques in financial econometrics
including main econometric methods and techniques used in the analysis of issues related
to finance.

This course intends to re-orient students to be critical, questioning, continuously reflecting,
seeking for details and additional information to enhance the quality of their writings meant

for decision making stability to banking, insurance and other finance related fields.
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Managers must possess solid foundation in strategic decision making in today’s competitive
global context. This course unit aims at providing students theoretical background while
improving competencies and aiming to deepening their skills and expertise required for

strategic decision making in modern dynamic business environment.

This course unit provides a theoretical and practical exposure to improve the competencies
of students. Business etiquettes with professional presence, Sri Lankan culture, heritage with
different perspectives, literary appreciation techniques, learning techniques from books and
web based resources are the main content. Students would improve their competencies and

academic career to cope with their professional life through this course unit.

Year IV Semester [

This course provides a comprehensive overview of the financial reporting in the banking and
insurance industries. This course unit would help students to learn about the accounting
procedures of bank accounting and insurance accounting. Understanding of financial
reporting will enable students to be confident with the latest changes taken place in their

accounting practices.

Reinsurance provides a comprehensive knowledge of the principles and practical operation
of different types of reinsurance aspects. This course unit would help students to understand
how reinsurance can be used by insurers or underwriters against suffering too great a loss
from their operations and allowing an insurance company or underwriter to lay off a pass on

part of their liability to another insurer.

Comprehensive knowledge on the nature and the process of international trade and under-
standing the theory of international finance must be possessed by finance managers. This
course unit would help students to identify the real world applications of international trade

and finance in business perspectives.
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This course module provides a comprehensive knowledge on how actuarial methods are
applied to rating factors in insurance, loss reserving and how it is linked to pricing and profit-
ability. This course unit would help students to identify theories actuarial techniques applied
in both life and general insurance and to understand how the rating and loss reserving are
done.

This course unit ensures that the learners would obtain a valuable insight and expertise
in academic writing relevant to the Banking and Insurance or disciplines relevant to their
programmes. The main objective of this course is to help students to develop a cogent and
logical research proposal on the basis of knowledge gained through the course unit on

Research Methodology offered during the previous semester.

This course unit provides a comprehensive knowledge on underwriting and claims func-
tions in insurance business operations. Students would be able to use the gained in-depth
knowledge in various business cases in the insurance industry. Their decision making and
analytical skills and philosophical thinking would be improved via this course unit due to
different kind of industrial exposures.

Year IV Semester I1

This module provides students a thorough knowledge on empirical research methods and
project report writing. In this, students are expected to study a problem relevant to his or her
degree programme through the use of data and information collected in accordance with
the guidelines given by a supervisor appointed by the department. The research study should
be submitted in a written format on or before the given date. The component also includes

a vivavoce examination.

The aim of this module is to provide opportunities for students to apply and practice the
theoretical aspects learned in the classroom; to give them an experience to practical and
operational features of an organization; and to develop personal qualities such as leader-
ship, interpersonal skills, time management that are most demanded in the modern busi-
ness atmosphere. Students should submit a report on a selected problem of the organization
which they have been attached during the internship period.
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BACHELOR OF SCIENCE HONOURS IN
BUSINESS MANAGEMENT

The aim of the BSc Honours in Business Management Degree programme is “to bring in
to being the intellectual and employable graduates to address the line of work of gener-
al managers who can operate all managerial functions with a mission of spirit including

Human Resource, Finance, Marketing, Operations and other fundamental managerial

functions.




(GRADUATE PROFILE

BSc Honours in Business

1. Scholarship & Intellectual Integrity: sound knowledge on theories of management;
sentation in intellectual gatherings; make unknown to known through exploring and

capacity of academic writing

2. Practical & Strategic Sense: ability to apply theories of management in different contexts; vig
local, national & global business news and spot the trends; mapping the organizational tasks in a con

tual view; prompt detection & reactions for the environmental trends/challenges

3. Communication Skills: proficiency in English. manage reading, writing, speaking & listening in the
work life; capacity to handle the self in formal meetings (tolerate, compromise and/or dominate properly);

competent in report writing & presentation; demonstrate effective presentations skills

4. ICT Literacy: using e-resources for organizational development (E.g. ERP); ability to develop and
manage e-businesses; data mining (E.g. Identifying the patterns of historical data); ability to use ICT
applications in day today working and developing and managing large scale databases

5. Mental Agility: rational decision making & controlling; effective organizational diagnosis and change

interventions; cross cultural understanding and proper conduct; self learner for advancement of career

6. Healthy Personality with Leadership & Interpersonal Skills: effective psychological capital; smart,
disciplinary & role model; respecting & accepting others; team player (Group cobesiveness)

. Numerical Skills: ability to use statistical tools to analyze, interpret and summarize data; formal
presentation and & communication of statistical reports; comparing & contrasting; advanced data anal-

ysis & presentation

8. Creativity & Innovativeness: demonstrate creativity; innovativeness in work; sharpen modern
managerial skills to be updated with changes; ability ro identify and grab new business

opportunities; exploring new avenues for organizational change and developments



COURSE STRUCTURE

Course Course Unit Lecture Tutorial and/or  Credits

Code Hrs. Practical Hrs.

Year I Semester [

BM 1113 Management Theory & Practice 45 15 03
BM 1123  Financial Accounting 45 15 03
BM 1134  Business Mathematics 60 15 04
BM 1143  Micro Economics 45 15 03
BM 1154  Introduction to ICT & Computer Applications 30 90 04
BM 1163  Business English I 45 15 03

Year I Semester I1

BM 1213  Management Process & Practice 45 15 03
BM 1223  Business Statistics 45 15 03
BM 1232 Sociology & Psychology 30 15 02
BM 1243  Macro Economics 45 15 03
BM 1254  Database Systems & Network Technology 30 90 04
BM 1263  Business English II 45 15 03

Ye